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» Travelers are looking
beyond Europe’s
most-visited cities,
such as Venice, ltaly.

Europe,
Rediscovered

TRAVEL ADVISORS SHARE INSIGHTS ABOUT
WHAT'S DRIVING TRANSATLANTIC TRAVEL
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uropean tourism witnessed Alexis Sherry, an advisor at
a strong start in 2025, with Livingston, New Jersey-based AS
Travel Pro, an affiliate of Travel

international arrivals up 4.9%

year over year in the first quarter, Experts, also reports that clients are

according to the European Travel increasingly interested in exploring
Commission (ETC). While statistics beyond the most-visited sites.
haven’t yet been released for the “Italy is always at the top of

demand, but interest has shifted from

the big three of Rome, Florence and

rest of the year, travel advisors are
already 1dentifying several trends that

Venice to the Amalfi Coast, Puglia,
Sicily and Sardinia,” she said, adding
that, in Greece, “Santorini and

are shaping sales for 2026,
The ETC reports, for example,

that value-for-money and off-peak
travel are among the motivators for
booking trips to Europe. That trend

Mykonos are popular, but demand

is confirmed by several industry
experts, including _Jason Block,
CEO of WorldVia Travel Group in
Roswell, Georgia.

“We're seeing a significant shifi
toward off-season travel, with clients
capitalizing on cooler months and
smaller crowds to visit popular
destinations,” he said.

Marcia Simon, owner of Friendly
Group Travel in Westhrook,
Connecticut, is noticing a similar
pattern, adding that river cruises to
Christmas markets “are in demand
and ofien sell out,” She says demand
for northern lights trips to Iceland
and Norway is also rising, thanks
to small-ship sailings and late-night
land tours.
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Simon also sees an increased desire ( @ LA Ll pu ¢ ._,| 1Ou Jbr seds

Lo avoid crowds in heavily visited
European destinations. i

“Avoid overtourism by opting for Oo‘f
smaller groups, shoulder seasons

and day trips beyond the trampled ~
S . . folle ]
highlights,” she said. B \/] arcia o
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is spilling into islands such as Paros,
Milos and Crete.”
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Today’s travelers are looking for
much more than a “been there,
done that™ experience in Europe,
according to Jennifer Falk Weiss
of Atlanta-based JF'W Travel, an
affiliate of Travel Experts.

*“Travelers crave hands-on access,
after-hours museum tours, tracing
family genealogy and immersive food
experiences,” she said, adding that
“luxury rail journeys and culinary
vacations that put food as the focus™
are trending with her clients.

Simon of Friendly Group Travel
agrees about the allure of culinary
travel and notes an increase in
demand for a destination’s street food
scene, rather than just finding the
“best” restaurant.

“Of course, this depends on
the client,” she said. “There are
s luxury clients who want
extraordinary culinary experiences.”
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overtourism by opting for smaller
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